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Any Questions?



Power Bl as a tool for fundraising

-

Power Bl is often seen as a tech tool, but in practice, it's one of the most powerful ways to help fundraisers,
finance teams, and trustees get on the same page.
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" Most people say they
learn best using visual
or hand’s-on methods.
At its core Power Bl
leans into both,
allowing people to
~access information in a
~ way that suits them.
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Always on and capable

of automatically
refreshing, Power Bl
reduces the speed at
which insights can be
uncovered and
understood by the
organisation.
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Tighter control of data
processing and
definitions means you

Increase the consistency
and trust in the data and

reporting that is
produced.
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"/ Easily combining data

from multiple sources
means understanding
supporters is quicker
and easier than ever.
Being able to use these
insights in your journeys
is a fundraising

' %_superpower.
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Pro vs Premium — choose wisely -

Top Tip: Licensing is almost always a headache!
* Pro licences are great for general collaboration, but they have limits on dataset size and refresh frequency.

 Premium Per User, or PPU, unlocks advanced features. And for charities, it's often far cheaper to buy 5-10
PPU licences for your analysts and keep everyone else on Pro, rather than spring for full Premium capacity.
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Current standard pricing: Microsoft offer NFP discounts which can significantly reduce these costs:

Free account Power Bl Pro Power Bl Premium Per User Power Bl Embedded

Free £10.80 £18.50 Variable

user/menth, paid yearly user/month, paid yearly

Create rich, interactive reports that put Access Power Bl reports shared with License data professionals with access Create customer-facing reports,
visual analytics at your fingertips. you and publish your own for an even to enterprise-scale features2 dashboards, and analytics in your own
bigger impact. applications.
e Included in Microsoft * Publish and share Power Bl e Includes all the features * Brand Power Bl reports as
Fabric free account reports available with Power Bl Pro your own
e No credit card required * Included in Microsoft 365 e Access larger model sizes * Automate monitoring,
e Upgrade to Pro or E5 and Office 365 ES e More frequent refreshes managemen t, and
Premium to share reports * Available to buy now with e Available to buy now with deployment
a credit card! a credit card? * Reduce developer

overhead
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Optimise your distribution .

There are so many ways to give people access to Power Bl reports. Every organisation, team, and individual
with have their own preference for access and consumption.
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Send the pbixfileto . /Publish the reportto -/ Distribute reports in . Embed the reports in
anyone directly.  Power Bl workspace(s) = custom apps ~ other environments

@G > = Filtered results v
i 3 Apps
®
" E =0 Clearall  Type: | [ln Report X
— ) - </> Embed report > B SharePoint online
0 MName 2 o i
I ' l = = Generate a QR code = Website or portal
.l' t 3 =) =
. _- , 1T GEN Appeal Web Income e a §0r Settings = Publish to web (public)
- 5 E Q ::
Download :
. = IF Legacy Dashboard @
PBI .pbix »
E m
Il Lottery Tracker

. Ultimate flexibility — but
. Top Tip: don'tdo this . Great for collaboration " Great for read-only users ; : pe careful with (public) -
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Be a semantic model star .
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Following a Star Schema in your data model will lead But don’t worry too much if it's not that simple:
to better usability, simpler DAX, better performance, ~ (real sample from Sense)
and faster refreshes. -

Dimension
1

Dimension Dimension

Féct

: Top Tip: You can create separate diagrams
Dimension Dimension ;i containing just the tables that are relevant to
. asubject area.
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One clean well, not 20 muddy puddles

Top Tip: Try to create a single ‘Golden Dataset’ for each domain

Power Bl works best with a
Datawarehouse or similar
single source of data

\

SQL Server
insight-datac-resql\sqltest

(3> Gateway: Sense_CRM_DG

Create one “Golden”
semantic model

v

Appeal Performance ¢
Semantic model

Refreshed: 12/09/25, 13:07:54

® ©

Use the golden model to create
multiple reports and distribute across
different workspaces and apps.

Appeal Performance
Report

Events Headlines
Report



Time intelligence

Dates tables are essential for effective data analysis. They allow for dynamic reporting and enhance
the storytelling aspect of your fundraising efforts, ensuring your insights are impactful and accessible
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There are some shortcuts: : Dates = CALENDARAUTO([FiscalvearEndMonth) i byt be aware that these can sometimes

have unexpected consequences.
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Top Tip: create a script to cover many

. . Don’t forget — you need to tell Power Bl that it's a date table
scenarios and deploy this on all reports.

File Home Help Table tools

@ Connect @ | Database: v | & Estimated Plan £ Enable Actual Plan Eg Enable SQLCM

B T

configurations : E
. . EEE
Today .From(DateTime.LocalNow()), today's date P G Nar‘ﬂE Da‘tE E p—
FromYear = 201 t the start year of the date dimension. dates start from 1st of January of :
Vaqpn=2 / ooz o - < - s = 21 e £ Da = e 3 . N . . - - -
ToYear=28 e end year of the date dimension. dates end at 31st of December of this yed P |"-.- anages r'\E'l.'-.' I:;"..“Ek I"'-]E'u"-.' r'\E'l.'-.' Mar{ as EEtE

the month number that is start of the financi

A , : Day.Monday, Day.Sunday.... relationships measure measure column  table table

FromDate-#date(FromYear,1,1), Structure Relationships Calculations _alendars

ToDate=# (ToYear,12,31), :

Source=List.Dates( :
FromDate, I |]|]I]
Duration.Days(ToDate-FromDate)+1,

), rasresen (5,559 date_sid & |* | isNAdate |* | date_id |*| FullDate | *| DayOfMonth | * | DaySuffix |* | DayN:

#"Converted to Table" Table.FromList(Source, Splitter.SplitByNothing(), , » Ex g HE

#"Renamed Columns" Tabl umns (#"Converted to Table",{{" t,o" " » EEEEI_':I_"::E!' FE:EE Eg:_-fﬂ_""_;ﬂ_;f D'; _I._, EEI El E't“ T"I_IFEI:
#"Changed Type" Tabl "Renamed Columns™, {{" P

#"Inserted Year" Tab olu § /pe”, "Year", each c ([Date]),
#"Inserted Start of Ye able olumn(#"Inserted Year", "Start of Year", each
#"Inserted End of Year' ddC mn(#"Inserted Start of Year", "End of Year", each
#"Inserted Month" Tabl c erted End of Year", "Month", each . ([Date]),
#"Inserted Start of Month" \ddColumn(#"Inserted Month", "Start of Month"
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Remember, you will forget .

The backend of Power Bl reports can get very complicated, very quickly. Do future you a favour, document and
label as you go.
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Top Tip: Rename Power Query steps to aid in ~/ Top Tip: Rename page objects and add -
comprehension ~ them to groups so you don't loose track of
R e 4 APPLIED STEPS everything

Source Source - w 1= T =

Navigation Navigation 1 Slicer T:D|ti|: - Service Qu... & -

Changed Type Change [Value] to (£) : :

Changed Typer V Change [Notes] to string 2 Slicer ~ Group KPI 27 e

Filled Down S Filled Down [Department] 3 Slicer Card 2 .

Removed Duplicates Removed Duplicates from [ID] T VS

Split Column by Position Split [Postcode] by Position 4 Tahle Text box FEN ven
< Changed Type2 | »< Changed [Date] to "MMM" . . 5 Count of Performance_Cl... Property Compli... "

Image ey
Shape ey
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. .
.....
. . . .
. . —
.....
-------
...............................................................................................................................................................................................................................................................................................................................................................................



Optimise for size and purpose .
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You can create mobile
Visualizations > compatible versions of
Format page £840 9 M .
= [ your reports. Fantastic

1.22M for those on-the-go (or if

Choosing the right canvas size is sample Text YOU Want a good excuse
S crucial for effective storytelling in 7. when caught looking at
 Canvas stings your fundraising reports. A well- \‘% - your phoneina

- optimized layout enhances data 7o meeting!)

“ accessibility and ensures your
. message reaches your audience
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Vertical alignment Top Tip: You can even create report
s - ~ pages that are designed to act as
~ tooltip pop ups on other visuals —
adding whole new layers of information
and interactivity to your reports.
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Utilise External Tools .

| STUDIO
Power Bl is always improving its for copying DAX between reports and performance tuning
functionality and Ul. But external tools and
extensions can massively simplify tasks,
Improve the creation process, and ~ ’ TAE§ Iq_ (I)-RA R

enhance the analytical capabillities.
for managing measures in bulk

Bravo

FOR POWER B
for formatting your DAX so it's consistent and readable.
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DAX is where the magic happens .
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" DAX is the formula expression language that Top Tip: “Filter Context” is one of the most

enables many of the advanced calculationsand = imnortant concepts to help you master DAX.
capabilities of Power Bl. B

You can use it for measures, calculated columns,
calculated tables, and row-level security.
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Top Tip: It is best practice not to use the “implicit

Some great use cases for fundraising are: ~ measures ()" created by Power BI.
- Appeal performance: e ————————————————————— |
{ " SUM, AVERAGE, MEDIAN MIN, MAX .. B Messures Tabe
S Temmmemenes .------------------------------: ----------------------- = . Check Filters
« Time Intelligence comparisons: Jefe T'P' SELUE an BTl Elollz B Hide Message
called “Measures” to store and S
: TOTALYTD, SAMEPERIODLASTYEAR, DATEDIFF .. i - _ 5 Toroct - Lateet (iR
0---------------------: ------------------------------------------------ manage your COdeS. It WIII make c = :a ALY
* Donor Information: . B3 Target - Latest (percent)
ongoing management and & Target - Latest (Raw)
: COUNT, DISTINCTCOUNT, RANKX .. : L Ly : [ Target Desc Percent
......... .- edltlng a Whole Iot easier. —
e Cumulative Donations: ”

» B KPI_Category_Reference

----------------------------------------------------------------------------------

: CALCULATE([Gift Amount],DATESYTD('Date'[Date])) i .~ % > @ KPI_Date

0
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Style and Formatting .

................................................................................................................................................................................................................................................
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use across your reports
. and enhance their appeal. Ca
Try and use the branding and Style e ¢
gUideS from your Organization and use e
iImages that share your tone and values.

Top Tip: Create template layouts in PowerPoint and

Top Tip: Create and save “Themes” to save them as a .png file.

save you time when creating reports. o _
You can now use this image and set it as the page

Customize theme ~ Nameandcolors ~ Name and colors background in Power Bl to help enforce common

Name and colors Advancec NmE{ . standards — create lots of layout optlons to meet different
Tex ~ nheeds. [ T

Vieuale Theme colors R

- Col.c:rr'l : Cc:rI.DrZ : Color 3 : : :

Filter pane
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Accessibility matters .
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7 Visualizations »

Format visual

& Search |

Visual General

> Properties
> Title o
> Effects

» Data format

> Header icons 8o
> Tooltips m
W Alt text

Alt text

Enter a description Jx
that will be read by
a screen reader on
selecting the visual,
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Alternative text (alt text) is
descriptive text which
conveys the meaning and
context of a visual
Well-written, descriptive alt
text dramatically reduces
ambiguity and improves user
experience

Top Tip: sometimes just the
process of writing alt text can

help the author decide whether

the visual is really telling the
story they want it to.
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Defining and adjusting the tab order of a report is important
for anyone who uses a keyboard to navigate documents.

Top Tip: use tab order to think about the narrative flow of a
report. Remember many people read in an “F or Z pattern”
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< Your brand guides may already contain information on
accessible font styles and colour palettes.

Top Tip: you can use tools like colorbrewer2.0 , or

consult resources like “business.scope.orqg.uk/font-

accessiblility-and-readability-the-basics” for free help and
. advice.
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Like and Subscribe

Not everybody wants to log in and click
through dashboards — they want answers all
In one place ready and waiting.
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Example from Sense’s monthly KPI reporting

Engagement Strategy KPI Report

& —
MP Microsoft Power Bl <no-reply-powerbi@microsoft.com> D T '

To # Josh Rosekill
® Y

If there are problems with how this message is displayed, click here to view it in a web browser.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------
. .

S .

o .,

E.:__ ELT Strategy Dashboard - (Performance Overview).png o

325 KB

Top Tip: You can set up automatic
subscriptions to email groups of users
at a time of your choosing.

Engagement Strategy KPI Dashboard

The data has been updated in the Engagement Strategy KPI Report. Please let Josh know
asap if you have any questions.

Open report in Power Bl >
ST Performance Overview

Top Tip: You can set up alerts on I -
dashboards so that people are sent a
notification if a certain threshold is met. —

3333333
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] Fraai24 [] Recruitment
26.6%
Retention Data_Owner o
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Where to find support

(@ctually data
analyTicS s

Ask the professionals

Build an in-house community

=. Microsoft Learn

'

® POWER Bl

MONTHLY UPDATE

Microsoft
CERTIFIED

POWER BI

DATA ANALYST

ASSOCIATE

*

AUGUST 2025

5 Microsoft | Fabric Community

Follow the Microsoft path

There has never been more Iong, short, and written form content available for free on social media:
¢ ‘ \ | - (,ul) | LearnPowerBI.com

-l

“"a"

\\\

m\“\

The Ultimate
CALENDAR Table |



Let’'s stay connected

@ctually data % 3 3
OnclthSuD . .
: Anthony Fawkes : 1 Alex Proniewicz-Brooks : : Josh Rosekilly
= Director o = Database and Supporter Care Manager - = Insight Manager
enquiries@actuallydata.co.uk 1 . : :
: = Alex.Proniewicz-Brooks@depaulcharity.org.uk = = Josh.Rosekilly@sense.org.uk
I 07824443989 : : : : ]
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